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Do Hﬂfm?d!-ﬂpnﬂ
Plara bewvelers in
Chesktowagn, NY., with
hits. “arm amnd leg." His
famious local slogan

is broadeast dadly on

12 tlevision stations,
inchuding CHM.

Silly

SPRINGBOARD |

Joke Turns

Into Brilliant Idea

werireg & gt -0l session ome dow oy al
D.‘prpu:'. Plaza bewelers in Cheektraaga,
MY stone owneer and president Don Hiolf
Fikifi i |-|_|-n| r||.,- armia .|r||,! 1!_'{:-. froam & child's doll,
'\.-..'.prn' II||.'|'II ..||1.|u| anl Fifie
claieied _i_lrpml Mazs Jew-
clers—whete a really greal
diamond doesa’ cost an arm
and a bep!™ Six momhs later,
the sore's firs “arm and
b ad—in which Haffman
hialils ase of cach s 4 dis-
mcribeied Frdn g n—ap-
pearcd on ecbevision
| kniew the o i LR
winier whei a Fricm of my
girlirsend overheand bocal
wanrmen lalkang abwaul 1t jus1
wirks afer it ram, Hollman
sy They recnied the enbire
commercil verbalum,”
Since the ads began runming throe years ago,
wales a8 Hofman s busaness have triplod. [n HNK
annuial sales an his 200-squarc-foot store in the

Bulfaks, MY, mectropolitan arca were 5 MO0 -

day, sabes are #1 million. The commmonousds ran 365
days a vear on 12 cable-televisson stations, inluod-
mg Ch

Hecause his operabion was small and indepen-
diend, Hiodlbman realined his only chande 1o grosw

Alrport Plaza lewelers,
Choalktowaga, MY, 5 a J00-Square-
foat store that triphed its Lhales in
thred years by implementing a
memarabde ad campaign that start-
ed as a joke among friends

wa 1o brand himself. He's mow a local celebrigy
whao sigis autographs, poses for photographs

[with the notorseus manneguin limbs), and bas

even sung his pngle (by reqoest) in the froren

WELER

food: aishe of the local
supermarke.

Hodtman carties no
bramided merchandise (has
stovre 13 stocked with staple
ifems, inchuding damond
enpagemend rirgs ). main
taing a bealthy cash thow,
and says he abways pays ven-
divrs. o tmic.

He also plams to share his
soicces wilh peweters (0 other
markets, Floftman bas ooy
righted and service-marked
his armi=and-leg sogan and
i working on three new con
copte Az part of any licensing
deals, he'll hedp otheer jewelery produoce commercials
im thar markers. Becase this marieting system is
F-.-ru_ul.||||;l.'-.|rm.-|=._|'.'1|.' et camadiclates ase indepen
|_‘L-r|| 'HJ-:IFII.'-II'E.Jl;I il VeI LETes, Thee whanle sdea & b
rrarnld viomiesel i Haflman YR,

Tin check ot Hoffman's < |IL1I'II|.'r..i.I|'-..'|:|-;A
aivio is Wb site a1 www, .urr\-.p-r|;|l.1..'.n||.'wrlr TH
Mk il ] ] |I'.|'|I|H"-\."-\.-|I.I-h|t'h|f'lli"|'| Weh SNE,
wiwwarmandaleg.indo, B
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